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wf,úlrKh 

 

mdßfNda.sl wjYH;d yd jqjukd ;Dma;su;a lsÍu 

uÕska ;u jHdmdßl wruqKq bgq lr .ekSu i|yd isÿ 

lrk" mdßfNda.slhdf.ka wdrïN ù 

mdßfNda.slhdf.ka wjidk jk mq¿,a ls%hdj,shla 

f,i wf,úlrKh y÷kd .; yels h' 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

wf,úlrKh hkakg bÈßm;a lr we;s 

ks¾jpk 

 

wf,úlrKh ms<sn| úúO ks¾jpk bÈßm;a j we;' 
 

 

— mqoa., iy lKavdhï ;u wjYH;d yd 

jqjukd bgq lr .ekSu i|yd jákdlulska 

hq;a ksIamdÈ; ks¾udKh lsÍu" bÈßm;a lsÍu 

iy ksoyfia fjk;a wh iuÕ yqjudre lsÍu 

i|yd jQ iudcSh ls%hdj,sh wf,úlrKh hs'˜ 
 

- ms,sma fldÜ,¾ ^Philip Kotler& - 

 
 

— mqoa., yd ixúOdkuh wruqKq ;Dma;su;a 

lsÍu i|yd yqjudre lsÍug wjYH woyia 

NdKav yd fiajd ixl,amh" ñ, lsÍu" 

m%j¾Okh yd fnod yeÍu" ie,iqï lsÍfï yd 

ls%hd;aul lsÍfï ls%hdj,sh wf,úlrKh hs'˜ 
 

-  weußldkq jr,;a wf,úlrK wdh;kh 

^American Marketing Association & - 

 

 



 

wf,úlrKh hkak ye|skaùug mq¿,a 

w¾:l:khla 

 

by; ks¾jpk wkqj wf,úlrKh hkq mqoa.,hkaf.a 

yd wdh;kj, wjYH;d yd jqjukd ;Dma;su;a lsÍu 

i|yd jQ iudcSh yd l<ukdlrK ls%hdj,shla f,i 

ye|skaúh yels h' 

 

 

fjf<| fmd< (Market) 

 

iudk wjYH;d yd jqjukd iys;" tajd yqjudre 

l%shdj,shla uÕska ;Dma;su;a lr .ekSug leue;a; 

yd yelshdj we;s i;H fyda úNj .ekqïlrejkaf.a 

tl;=j fjf<| fmd<hs' ke;fyd;a ksIamdÈ;hla 

i|yd i;H fyda úNj .ekqïlrejkaf.a tl;=jhs'  

 

fjf<| fmd< ms<sn| úúO j¾.SlrKhka olakg 

,efnk w;r fjf<| fmd< ;=< isák 

.ekqïlrejkaf.a wjYH;d yd leue;a; wkqj m%Odk 

j¾.SlrKhka folla my; mßÈ ±laúh yels h' 

 

 



 

fjf<| fmd< j¾.SlrKh 

 

1' mdßfNda.sl fjf<| fmd< 
 

.ekqïlre ish mqoa., mßfNdackh fyda l=gqïN  

mßfNdack NdKav yd fiajd b,a¨ï lrk fjf<|   

fmd< hs' 

 

 

2' ld¾ñl NdKav fjf<| fmd< 
 

jHdmdr wdh;kj,g wjYH m%d.aOk NdKav úúO 

iïm;a yd ld¾ñl fiajd yqjudrejk fjf<| 

fmd< ld¾ñl NdKav fjf<| fmd< fyj;a 

wdh;ksl fjf<| fmd< kñka y÷kajhs' jHdmdßl 

NdKav fjf<| fmd< kñka o fuu fjf<| fmd< 

y÷kajhs' kQ;k yqjudre wd¾Ólh hgf;a Ndú; 

jk uQ,sl fjf<| fmd< fldgia myla hgf;a 

j¾. l< yels h' 

 

 

 
 

 



 

uQ,sl fjf<| fmd< j¾.Slrkh 

 

1' iïm;a fjf<| fmd< 

2' ksIamdÈk fjf<| fmd< 

3' rcfha fjf<| fmd< 

4' mdßfNda.sl fjf<| fmd< 

5' w;rueÈhkaf.a fjf<| fmd< 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

kQ;k yqjudre wd¾Ólhl m%jdy we;=<;a 

fjf<| fmd< wdlD;shla 

 

 

 

 

 

 

 

 

  

 

 

 

 

 
 

 

uq,dY%h : Kotler P., & Keller,K.L:,(2017), Marketing Management,P.8. 

 

 

 

 

 

 

 

iïm;a 
fjf<| fmd< 

w;rueÈhkaf.a 
fjf<| fmd< 

rcfha 
fjf<| fmd< 

mdßfNda.sl 
fjf<| fmd< 

ksIamdok 
fjf<| fmd< 

iïm;a 

uqo,a 

uqo,a" fiajd 

NdKav" nÿ fiajd 

nÿ 

nÿ 

NdKav 

fiajd 

uqo,a 

fiajd 

uqo,a 

nÿ 

NdKav 

uqo,a 

NdKav" fiajd 

uqo,a 

iïm;a 

uqo,a 

NdKav" fiajd 



 

wf,úlrK yr ixl,am 

 

wf,úlrK yr ixl,am hkq wf,úlrK l%shdj,sh 

mokï ù we;s uQ,sl idOl fõ' wf,úlrK yr 

ixl,am my; ±lafjk whqßka ,ehsia;=.; l< 

yelsh' 

 

 wjYH;d (Needs)" jqjukd (Wants) yd b,a¨u 

(Demand) 
 

 b,lal fjf<| fmd< (Target Market)" msysgqùu 

(Positioning) yd LKavkh (Segmentation) 
 

 msßkeuqï$ms<s.ekaùï ^ksIamdÈ;& iy ikakï 

(Offerings and Brands) 
 

 wf,úlrK ud¾. (Marketing Channels) 
 

 f.jk ,o, whs;s lr .kakd ,o yd Wmhk ,o 

udOH (Paid, Owned and Earned Media) 

 
 

 



 

 

 yeÕSu yd ksr;ùu (Impressions and Engagement) 

 jákdlu iy ;Dma;sh (Value and Satisfaction) 

 iemhqï odu (Supply Chain) 

 ;rÕldß;ajh (Competition) 

 yqjudrej (Exchange) 

 .kqfokq (Transaction) 

 iïnkaO;d (Relationship) 

 wf,úlrK mßirh (Marketing Environment) 

KWS 

DS 

 

 

 

 

 

 



 

SwjYH;d (Needs)  
 

ñksid ;=< we;s lsishï uQ,sl fm<Sfï iajNdjhla bgq 

lr .ekSu ke;fyd;a ñksidf.a meje;au ;yjqre lr 

.ekSug uQ,sl jYfhka u imqrd .; hq;= ;;a;ajhka 

f,i wjYH;d f,i ye¢kaúh yels h'  

 

 

 

jqjukd (Wants) 

 

wjYH;djlg wod< j ksYaÑ; NdKav fyda fiajd fyda 

i|yd we;s jk wdYdj fyj;a leue;a;" ke;fyd;a 

mqoa.,fhl= ish wjYH;d imqrd .ekSug ksYaÑ; 

ksIamdÈ;j,g fhduq ùu jqjukd f,i ye+|skafõ'  

 

 

 

 

 

 

 



 

b,a¨u (Demand) 

 

wjYH;djhla bgq lr .ekSu i|yd we;s jk 

jqjukdj yd tu wjYH;djh bgq lr .ekSug 

ksAIamdÈ;hla ñ, § .ekSug we;s yelshdj ksid we;s 

jk ;;a;ajhla b,a¨u f,i ye|skaúh yels h' 

 

 

 

b,lal fjf<| fmd< (Target Market)  

 

lsishï ksIamdolfhl= ;u ksIamdÈ; wf,ú lsÍu 

i|yd iuia; fjf<| fmdf<ka ksYaÑ; mdßfNda.sl 

msßila flfrys wjodkh fhduq lsÍu fyj;a ;u 

ksIamdÈ;h mdßfNda.sl lKavdhula f;dardf.k ta 

wh fjkqfjka u y÷kajd §u i|yd jk fjf<| fmd< 

b,lal fjf<| fmd<hs'  

 

 

 

 

 

 



 

msysgqùu (Positioning) 

 

lsishï ksIamdÈhla ms<sn|j mdßfNda.slhdf.a 

ukfiys hym;a wdl,amhla f.dvke.Su msysgqùu 

hkqfjka woyia lrhs'  

 

 

 

fjf<|  fmd<  LKavkh  

(Market  Segmentation) 

 

iuia; fjf<| fmd< iucd;Sh mdßfNda.sl 

lKavdhï we;=<;a jk mßÈ Wm fldgiaj,g fn§u 

fjf<| fmd< LKavkh hs' 

 

 

 

 

 

 

 

 



 

msßkeuqï  ^ksIamdÈ;&  

 

jHdmdßlhka úiska .kqfokqlrefjl=f.a wjYH;d 

;Dma;su;a lsÍu i|yd bÈßm;a lrkq ,nk jákdlï 

iuQyh msßkeuqï f,i ye|skafõ' fuu msßkeuqï 

ksIamdÈ; iemhSu uÕska bgq lrkq ,nhs' 

 

 

 

ikakï (Offerings and Brands) 

 

ikaku hkq fjf<| fmdf<a ;rÕldÍ ksIamdÈ; 

w;frka ;u ksIamdÈ; fjka lr y÷kd .ekSu i|yd 

Ndú;d lrk wlaIr ldKavhla fyda ,dxPkhla fyda 

tajdfha ixl,khls' 

 

 

 

 

 

 

 

 



 

wf,úlrK ud¾. (Marketing Channels) 

 

b,lal fjf<| fmd< fj; <Õd ùug wf,úlrefjda 

fhdod.kakd úúO m%fõY wf,úlrK ud¾. f,i 

ye|skaúh yels h'  
 

1  'ikaksfõok ud¾. 

2'  fnodyeÍfï ud¾. 

3'  fiajd ud¾.  

 

 

f.jk  ,o  udOH  (Paid  Media) 

 

wdh;khla hïlsis uqo,la f.jd rEmjdyskS" i`.rd" 

icSú ixo¾Yl fjf<`o ±kaùïmqjre ^Display Adds& 

jeks uOHj, m, lrk ±kaùï f.jk ,o udOH 

f,i woyia lrhs'  

 

 

 

 

 



 

whs;s  lr  .kakd  ,o  udOH   

(Owned  Media) 
 

wdh;khla ;udf.au fjí wvú" uqyqKq fmd; 

^Facebook& jeks udOHj, m, lrk ±kaùï whs;slr 

.kakd ,o udOH f,i woyia lrhs' 

 

 

 

Wmhk ,o udOH ( Earned Media) 

 

mdßfNda.slhka fyda wdh;khg mßndysr mqoa.,hka 

iafõÉPdfjka wdh;kfha ikakï ms<sn| lg jpkh" 

i¾ms,dldr wf,úlrKh ^Viral Markiting& jeks 

udOHh u`.ska lrk ikaksfõokh Wmhk ,o udOH 

f,i y÷kajhs' 
 

 

 

 

 

 

 

 

 

 

 



 

ye.Su  (Impressions) 

 

ikaksfõok udOH w;ßka ;ud Ndú; lrk 

ikaksfõok udOH fld;rï úIh m:hla wdjrKh 

jkjd o hkak ms<sn| jHdmdßlhdf.a oDIaáh" ye.Su 

f,i woyia lrhs'  

 

 

 

ksr;ùu  (Engagement) 

 

ikaksfõok udOH flfrys mdßfNda.slhd fld;rï 

ÿrg wjodkh fhduq lrkafka o tfiau il%sh f,i 

iïnkaO jkafka o hkak ksr;ùu hkafkka woyia 

fõ' 

 

 

 

 

 

 

 

 



 

jákdlu  (Value ) 
 

jákdlu hkq mdßfNda.sl wjYH;d bgq lsÍug 

ksIamdÈ;hlg we;s yelshdj ms<sn| j mdßfNda.slhd 

úiska lrkq ,nk iuia; we.ehSu hs'  

 

fuu iuia; we.ehSu i|yd ksIamdÈ;hl .=K;ajh" 

fiajd iy ñ, (qsp& hk idOl ;%s;ajh jeäùu 

ie,ls,a,g ,la lrhs'  

 

fuys § ksIamdÈ;hl jákdlu by< kexùu i|yd 

.=K;ajh yd imhkq ,nk fiajd fyd| ;;a;ajfhka 

mej;Su bjy,a jk kuq;a ksIamdÈ;hl jákdlu 

wvqùu i|yd ñ, jeäùu keu;s idOlh n,mdhs'  

 

 

 

 

 

 

 

 

 



 

;Dma;sh  (Satisfaction) 

 

mdßfNda.slhd wfmalaId lrk wdldrhg ksIamdÈ;hla 

ìys lsÍu uÕska mdßfNda.slhd w;am;a lr .kq ,nk 

i;=g ;Dma;sh fõ'  

 

ta wkqj jákdlu yd ;Dma;sh w;r we;s 

iïnkaO;dj meyeÈ,s fõ'mdßfNda.slhd wfmalaId 

lrk jákdlu ksIamdÈ;hlska fkd,efí kï 

mdßfNda.slhd w;Dma;su;a jk w;r wfmalaId lrk 

jákdlu ta whqßkau mdßfNda.slhdg ysñ fõ kï 

Tyq ;Dma;su;a fõ'  

 

tfiau wfmalaId l< jákdlug jvd by< 

jákdlula ksIamdÈ;fhka ,nd foa kï Wmßu f,i 

;Dma;shg m;afõ' fuu ixl,am ms<sn| ixcdkkhka 

mqoa.,noao fõ' 

 

 

 

 

 

 



 

iemhqï odu (Supply Chain) 

 

.kqfokqlrejkaf.a wjYH;d iemhSug ksIamdÈ;hla 

ks¾udKh lsÍug wjYH há;, myiqlï ie,iqï 

lsÍu yd l%shd;aul lsÍu;a" ksIamdÈ; ks¾udKh 

lsÍug wjYH wuqøjH weKjqï lsÍfï isg wjidk 

mdßfNda.slhd w;g m;a lsÍu yd bka miq;a 

odhljkakd jQ ish¨u m%jdy iemhqï odu f,i 

ye|skafõ' 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

;rÕldß;ajh (Compition) 

 

úNj yd mj;sk iucd;Sh ksIamdÈ; iy wdfoaYlhka 

uÕska we;s lrkq ,nk n,mEu ;rÕldß;ajh f,i 

ye|skafõ' ;rÕldß;ajfha uÜgï lsysmhla we;' 

 

 ikakï ;rÕldß;ajh    ^Brand Compettion& 

 l¾udka; ;rÕldß;ajh ^Inddustry Compettion& 

 iajrEm ;rÕldß;ajh   ^Form Compettion& 

 fmdÿ ;rÕldß;ajh     ^Generic Compettion& 

 

yqjudrej (Exchange) 

 

jákdlu we;s hula ^ksIamdos;& oaù md¾Yùh 

tlÕ;djla  u; fomd¾Yjhla w;r .kqfokq ùu 

yqjudrej f,i ye|skaúh yels w;r yqjudrejla 

iïmq¾K ùu i|yd w;HjYHfhka u ;sìh hq;= 

fldkafoais lSmhls' 

 



 

yqjudrejla  iïmq¾K  ùu  i|yd 

w;HjYHfhkau  ;sìh  hq;=  fldkafoais 

 

 wju jYfhka fomd¾Yajhla isáh hq;= ùu' 

 

 tla tla md¾Yajh i;= jákdlula we;s hula 

;sìh hq;= ùu' 

 

 tla tla md¾Yaj w;r woyia yqjudrejg yd 

fnod yeÍug yelshdj ;sìh hq;= ùu' 

 

 tlsfkl md¾Yajhkag hula ms<s.ekSug fyda 

m%;slafIam lsÍug fyda ksoyi ;sìh hq;= ùu' 

 

 tla tla md¾Yajhka úiska wfkla md¾Yaj iuÕ 

.kqfokq lsÍu fhda.H hehs úYajdi l< hq;= ùu' 

 

 

 

 

 

 



 

.kqfokq (Transaction) 

 

yqjudrejla iuÕ .kqfokqjla we;s jk w;r md¾Yaj 

folla fyda lSmhla w;r th isÿúh yels h' 

 

md¾Yaj folla fyda lSmhla fyda w;r jákdlu 

fjf<|dï ùu .kqfokqjla f,i w¾:l:kh l< 

yelsh'  

 

yqjudrejla we;s jQ njg .kqfokqj idlIshls' 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

iïnkaO;d wf,úlrKh  

 

yqjudrej yd .kqfokq id¾:l j isÿ ùug kï 

tlsfkl md¾Yaj ^.kqfokqlre" 

iemhqïlre"fnodyßkakka& w;r hym;a iïnkaO;d 

we;s ùu wjYH fõ'  

 

kQ;kfha fuh iïnkaO;d wf,úlrKh f,i 

y÷kajhs' jHdmdr wdh;kh iuÕ iïnkaO jk 

m%Odk md¾Yaj jk .kqfokqlrejka" iemhqïlrejka 

yd fnodyßkakka we;=¿ wfkl=;a md¾Yaj w;r 

È.=ld,Sk j wfkHdakH jYfhka ;Dma;su;a yd 

,dNodhs iïnkaO;d f.dvkexùu iïnkaO;d 

wf,úlrKh hs' 

 

 

 

 

 

 

 

 



 

wf,úlrK mßirh (Marketing 

Environment) 

 

jHdmdrhl wf,úlrK Wmdh ud¾. yd wf,úlrK 

yelshdjkag n,mEï lrkq ,nk l¾h yd mq¿,a 

mßir idOl yd n,fõ.hka wf,úlrK mßirh 

f,i y÷kajhs'  

 

wf,úlrK mßirh fldgia folls 
 

1'   ld¾h mßirh 

2'   mq¿,a mßirh 

 

 

 

 

 

 

 

 

 

 



 

ld¾h mßirh 
 

wf,úlrK ld¾h mßirhg wod< jHdmdrh yd 

iïnkaO iemhqïlrejka"fnodyßkakka" 

wf,úlrejka iy b,lal .kqfokqlrejka wka;¾.; 

fõ' 

 

 

 

mq¿,a mßirh 
 

m%cd úoHd;aul" wd¾Ól" iajdNdúl" ;dlaIKsl" 

foaYmd,k" kS;suh" iudcSh yd ixialD;sl mßir 

mq¿,a mßirhg wh;a fõ'wf,úlrKh jHdmdßlhdg" 

mdßfNda.slhdg fuka u wd¾Ólhg o jeo.;a fõ' 

 

 

 

 

 

 

 

 

 



 

jHdmdßlhdg wf,úlrKfha jeo.;alu 
 

 .kqfokqlrejka ks¾udKh lr .ekSug yd Tjqka 

r|jd .ekSug' 
 

 wdh;kfha id¾:l;ajh w;am;a lr .ekSug yd 

r|jd .ekSug' 
 

 ,dN ,eîu wLKav j mj;ajd f.k hdug' 

 
 ;r.ldß;ajhg id¾:l j uqyqK §ug' 

 

 fjf<| fmd< fldgi mq¿,a lr .ekSug' 

 

 

 

 

 

 

 

 

 



 

mdßfNda.slhdg wf,úlrKfha jeo.;alu 

 

 ;ud úhoï lrk uqo,g Wmßu ;Dma;shla ,eîu' 
 

 fjf<| fmd< ms<sn| f;dr;=re ,eîfuka ;ud 

±kqïj;a ùu' 
 

 fjf<| fmd< NdKav yd fiajd iq,N ùu' 
 

 b;d myiqfjka ^wvq fjfyiska& ksIamdÈ; ,nd 

.; yels ùu' 
 

 úúO NdKav mßfNdackfhka cSjk ;;a;ajh by< 

kxjd .; yels ùu' 

 

 

 

 

 

 

 

 



 

wd¾Ólhg wf,úlrKfha jeo.;alu 

 

 ksIamdok úúOdx.SlrKh we;s ùu' 

 ksIamdokh mq¿,a ùu' 

 fiajd kshqla;sh by< hdu' 

 wdodhï fn§ hdfï úIu;d wju ùu' 

 rfÜ wd¾Ól j¾Okhg yd ixj¾Okhg uÕ 

mE§u' 

 

 

  



 

 


