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wf,úlrK o¾Ykh 

 

jHdmdrhla ish wruqKq bgq lr .ekSu i|yd 

wkq.ukh l< hq;= uQ,sl l%ufõohka ms<sn| 

uÕfmkaùu wf,úlrK o¾Ykh f,i ye|skaúh 

yelsh'  

 

;rÕldß;ajh" ;dlaIKfha fjkiaùï yd mdßfNda.sl 

n,.ekAùï wd§ ;;a;ajhkaf.a fjkia ùu;a iuÕ 

wf,úlrK o¾Ykhka o l%ñlj úúO fjkiaùï 

Tiafia j¾;udkh olajd úldYkh ù we;’ tu 

wf,úlrK o¾Ykhka my; i|yka mßÈ ±laúh 

yels h' 

 
 

 

 

 

 

 

 

 

 



 

wf,úlrK o¾Ykfha úldYkh 

 

 ksIamdok ixl,amh 

 ksIamdÈ; ixl,amh 

 úl=Kqï ixl,amh 

 wf,úlrK ixl,amh 

 .kqfokqlre ixl,amh 

 idl,Hjd§ wf,úlrK ixl,amh 

 

 

 

 

 

 

 

 

 

 



 

ksIamdok ixl,amh 

 

wf,úlrejkag uÕ fmkajk ,o merKs u 

ixl,amhhs' fuh úl=Kqïlre wNsuqL ixl,amhls' 

ñka woyia jkafka wvq msßjehla hgf;a 

ksIamdolhskag leu;s NdKav fjf<| fmd< iq,N 

lsÍu uÕska ish ksIamdÈ; id¾:lj wf,ú lr 

.ekSug yelshdj we;s njhs'  

 

fuys § mdßfNda.sl wjYH;d ms<sn| t;rï 

ie,ls,a,la fkdolajk w;r ksIamdok Odß;dj by< 

kexùu flfrys muKla jHdmdßlfhda Wkkaÿ jQy' 

 

 

 

 

 

 

 

 

 

 

 



 

fuu ixl,amhg wkqj wf,úlrejka úiska 

flfrys wjodkh fhduq lrk ,o ld¾hka 

 

 ksIamdokh yels;dla j¾Okh lsÍu$ ld¾hlaIu 

lsÍu' 
 

 wvq msßjeh ^ksIamdok tall ñ, wvq lr,Su& 
 

 fnodyeÍu jvd;a mq¿,aj iy ld¾hlaIuj isÿ 

lsÍu' 

 

 

ksIamdÈ; ixl,amh 

 

by< .+K;ajhlska yd l%shdldß;ajhlska hqla; fukau 

kjH yd is;a weo .kakd ,laIKj,ska ukaú; 

ksIamdÈ; ñ, § .ekSug mdßfNda.slhd fm,fòh hk 

oDIaáfhka lghq;= lrkq ,nk úl=Kqïlre wNsuqL 

ixl,amhls'  

 

 

 

 



 

fuu ixl,amhg wkqj wf,úlrejka úiska 

flfrys wjodkh fhduq lrk ,o ld¾hka 

 

 ish wNsu;h mßÈ wdh;kfha ksIamdÈ;j, 

.=K;ajh ms<sn| wjodkh fhduq lsÍu' 
 

 

 ish ksIamdÈ;hka iqmsß ;;a;ajhg m;a lsÍug 

wLKavj ;u ld,h yd Y%uh jeh m¾fhaIK yd 

ixj¾Ok lghq;= isÿ lsÍu' 

 

 

 

 

 

 

 

 

 

 

 



 

úl=Kqï ixl,amh 
 

mdßfNda.slhd fm,Uùulska f;drj ksIamdÈ; wf,ú 

lsÍug fkdyels nj úl=Kqï ixl,amfha uQ,sl 

yrhhs'  

 

tkï ;r.ldÍ úl=Kqï m%;sm;a;s yd úl=Kqï 

m%j¾Ok l%u wkq.ukh lsÍfuka úl=Kqï jeä lr 

.ekSu uÕska ,dNh yd fjf<| fmd< fldgi jeä 

lr .ekSuhs' fuh o úl=Kqïlre wNsuqL ixl,amhls' 

 

 

 

wf,úlrK ixl,amh 

 

fuu ixl,ma fha yrh jkafka ksIamdokh l< yels 

NdKv ksIamdokh  lrkjd fjkqjg wf,ú l< yels 

NdKav ksIamdokh lsÍu hs'  

 

 

 

 

 



 

tkï ;u b,lal fjf<| fmdf<a wjYH;d yd 

jqjukd y÷kdf.k Bg wkql+, j NdKav yd fiajd 

ks¾udKh l< hq;= nj;a" ta uÕska" mdßfNda.sl 

;Dma;sh <Õd lr Èh hq;= nj;a fuu ixl,amfhka 

woyia fõ'  

 

fuh mdßfNda.sl wNsuqL ixl,amhls' ksIamdÈ;hdg 

jvd mdßfNda.sl wjYH;dj,g yd jqjukdj,g uq,a 

;ekla ysñ fõ' fuu ixl,amh oaùidOl wf,úlrK 

ixl,amh f,i y÷kajhs' 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

.kqfokqlre ixl,amh 

 

.kqfokqlrejka fjka fjka j f.k ta ta 

.kqfokqlreg .e<fmk mßÈ ksIamdÈ; bÈßm;a 

lsÍu;a" ish¨ wf,úlrK Wml%u ta ta .kqfokqlre 

uq,a lrf.k isÿ lsÍu;a uÕska ish wf,úlrK 

m%h;akh id¾:l lr .ekSu fuu ixl,amfha woyi 

fõ'  

 

fuu ixl,amfhka n,dfmdfrd;a;= jkafka È.= 

ld,Skj .kqfokqlreg jákdlula ,nd§fuka miq 

.kqfokqlref.a mlaImd;s;ajh ,nd .ekSu hs' 

 

 

 

 

 

 

 

 

 

 



 

iudcSh wf,úlrK ixl,amh 

 

mdßfNda.sl yd iudchSh hy meje;au wdrlaId jk 

fyda jeä ÈhqKq jk mßÈ b,lal fjf<| fmdf<a 

wjYH;d yd jqjukd ;Dma;su;a lsÍu iudchSh 

wf,úlrK ixl,amh f,i ye|skafõ'  

 

wf,úlrK m%;sm;a;s ;SrKh flfrk úg fjf<| 

,dNh" mdßfNda.sl wjYH;d" fukau iudcSh 

ys;lrNdjh ms<sn| lreKq flfrys o fuys§ 

wjOdkh fhduq flf¾'  

 

fuu ixl,amh ;%SidOl wf,úlrK ixl,amh f,i 

y÷kajhs' 

 

 

 

 

 

 

 

 

 



 

idl,Hjd§ wf,úlrK ixl,amh  

 

jHdmdr wdh;khl jvd Wiia m%;sM, ,nd .ekSug 

kï wf,úlrKfha ish¨ u ixrpl tl u 

wruqKlska hq;= j ls%hd;aul lsÍfï jeo.;alu 

wjOdrKh flfrhs' tkï ;r.ldÍ jHdmdr 

mßirhg jvd fhda.H jkafka mßmQ¾K taldnoaO 

m%fõYhls'  

 

fï wkqj idl,Hjd§ wf,úlrK ixl,amh ìys úh' 

fuu ixl,amh my; ±lafjk wxY 4 ms<sn| 

wjOdkh fhduq lrhs' 

 

 

 

 

 

 

 

 

 

 

 



 

idl,Hjd§ wf,úlrK ixl,amh wjOdkh 

fhduq lrk wxY 

 

1. iïnkaO;d wf,úlrKh - Relationship Marketing 

2. ifudaOdks; wf,úlrKh - Intergrated Marketing 

3. wNHka;r wf,úlrKh   - Internal Marketing 

4. ld¾h idOk wf,úlrKh - Performance 

Marketing 

 

 

iïnkaO;d wf,úlrKh 

 

jHdmdrfha ish¨ u we,aue;s md¾Yajhka §¾> ld,Skj 

fomd¾Yajhg u m%;sM,odhS iïnkaO;d f.dvke.Su 

iïnkaO;d wf,úlrKfha b,lalh hs' tys m%;sM,h 

jkafka jHdmdrhla tys ish¨u we,aue;s md¾Yjhka 

w;r ,dNodhs iïnkaO;d iys; wf,úlrK cd,hla 

ks¾udKh ùuhs' 

 

 



 

ifudaOdks; wf,úlrKh 

 

wf,úlrK ñY%fha ish¨ u úp,Hhka (4Ps) b,lal 

.kqfokqlrejka ;Dma;su;a lsÍu wruqKq lr f.k 

l%shd;aul úh hq;= nj fuys woyi hs' tfia 

ke;fyd;a jHdmdr wdh;kfha ish¨ u 

l<ukdlrejkaf.a yd fiajlhkaf.a ld¾hka 

wf,úlrK ld¾h yd iudfhdackh úh hq;= nj' 

 

 

 

wNHka;r wf,úlrKh 

 

jHdmdr wdh;kfha kshqlal ish¨ u fiajlhkaf.a, 

tkï by< u l<ukdlref.a isg my< u fiajlhd 

f;la .kqfokqlreg fyd| fiajdjla ,nd §ug 

iyfhda.fhka yd il%Shj tl;= ùu wNHka;r 

wf,úlrKh hs' fï wkqj wdh;kfha ish¨ fokdu 

fhda.H uQ,O¾u Ndú; lrk nj ;yjqre lr .kS' 

 

 

 

 



 

ld¾h idOk wf,úlrKh 

 

wf,úlrK jevigyka yd l%shd ud¾. ielisfï § 

yd l%shd;aul lsÍfï § iudc j.lSï yd wdpdr O¾u 

yd mßirh ms<sn| wjOdkh fhduq l< hq;= nj 

fuhska woyia lrhs' tkï jHdmdßl b,lal iy 

mdßfNda.sl ;Dma;sh flfrys wjOdkh fhduq lrk 

w;ru iudch flfrys;a" wdpdr O¾u flfrys;a tl 

fia wjOdkh fhduq l< hq;=u nj wjOdrKh flf¾' 

  



 

 

 

 


