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wf,úlrK ñY%h 

 

jHdmdr wdh;khla ish b,lal fjf<| fmdf<a 

wf,úlrK wruqKq bgq lr .ekSu i|yd fhdod .kq 

,nk WmlrK iuQyh wf,úlrK ñY%h f,i 

ye|skafõ' 

 

 

wf,úlrK ñY%fhys fldgia  

 

jHdmdßlhdf.a oDIaáfhka wf,úlrK ñY%h fldgia 

4lg fnÈh yels h' th 4 Ps f,i o ye|skafõ' 

 

ta wkqj 4Ps, 

 

1'  ksIamdÈ;h   -  Product 

2'  ñ,    -  Price 

3'  ia:dkh   -  Place 

4'  m%j¾Okh    -  Promotion 

 

 

 



 

wf,úlrK ñY%fhys úp,H yd tajd 

ksfhdackh lrkq ,nk Wm úp,H  

 

ksIamdÈ;h  - Product 

 

 ksIamdÈ; úúO;dj  - Product Differntiation 

 .=K;ajh    - Quality 

 ksudj     - Design 

 wxf.damdx.    - Features 

 ikaku     - Brand 

 weiqreu    - Package 

 m%udKh     - Quantity 

 wf,úfhka miq fiajd - After Sales Services 

 j.lSï     - Warrranty 

 wdmiq Ndr§u   - Returns 

 ks¾udKh     - Design 

 

 

 

 

 



 

ñ, - Price 

 

 ,ehsia;= ñ,   - Listed Price 

 jÜgï    - Discounts 

 §ukd    - Allowances 

 f.ùï ld,h  - Payment Period 

 f.ùï l%u   - Payment Methods 

 Kh fldkafoais  - Credit Conditons 

 

 

ia:dkh $ fnodyeÍu  - Place 

 

 fnodyeÍfï ud¾.  - Distribution Channels 

 wdjrKh    - Coverage 

 m%foaY $ ia:dk   - Areas 

 ud¾. ñY%h    - Channel mix 

 f;d. $ .nvd   - Inventory / Store 

 m%jdyKh    - Transportation 

 w;rueÈfhda    - Intermediate 

 

 

 



 

m%j¾Okh - Promotion 

 

 m%pdrKh    - Advertising 
 

 úl=Kqï m%j¾Okh  - Sales Promotion 
 

 uyck iïnkaO;d yd m%isoaêh - Public 

Relations and Publicity 
 

 fm!oa.,sl wf,úh  - Personal Selling 
 

 Rcq wf,úlrKh  - Direct Maketing 

 

 jHdmdßlhdf.a oDIaáfhka fiajd i|yd o 

wf,úlrK ñY%hla oelsh yels h' 

 

 th NdKav wf,úlrK ñY%hg wu;rj ;j;a 

úp,Hhka ;=kla we;=<;a j úp,H 7lska iukaú; 

fõ' 

 

 

 

 

 

7Ps = 4Ps + 3Ps 



 

ta wkqj 3Ps, 

 

 ñksiaiq      - People 

 ls%hdj,sh     - Process 

 fN!;sl jgmsgdj  - Physical Evidence 

 

 fuysÈ fiajd wf,úlrKh i|yd fhdod.;a; o 

7Ps fhdod .;a; o hï hï NdKav wf,úlrKfha 

§ jqj o tys iajNdjh wkqj fhdod .; yels nj 

wu;l fkdlrkak' 

 

 

 

 

 

 

 

 

 

 

 



 

ta wkqj 7 Ps, 

 

 ksIamdÈ;h 
 

mdßfNda.sl wjYH;d yd jqjukd ;Dma;su;a lrk 

úlsKSu i|yd fj<| fmd<g bÈßm;a lrk ljru 

fyda fohls' 

 

 ñ, 
 

NdKavh fyda fiajdj fyda ,nd .ekSu i|yd 

mdßfNda.slhd f.jk uqo, hs' 

 

 ia:dkh $ fnodyeÍu 
 

ksIamdÈ;h jvd id¾:l j wf,ú lr .ekSu i|yd 

fjf<| fmd<g fnodyeÍuhs' 

 

 

 

 

 

 



 

 m%j¾Okh 
 

ksIamdÈ;h .ek we,aula olajk b,lal yd úNj 

.kqfokqlrejkag ikaksfõokh i|yd fhdod .kq 

,nk l%shdj,sh hs' 

 

 ñksiaiqka 
 

úfYaI{;dj ,enQ iqyo" wdpdrYS,S úl=Kqï 

fiajlfhda fuys È úfYaI fõ' 

 

 l%shdj,sh 
 

fiajh iemhSug wjYH jk fufyhqï moaO;sh yd 

wf,úfhka miq isÿ jk fiajd' 

 

 fN!;sl jgdmsgdj 
 

.kqfokqlreg by< w.hla ,nd §u i|yd fiajd 

imhk ia:dkfha mßirh yd jgdmsgdj ks¾udKh 

lsÍu' wf,úlrK ñY%h .kqfokqlref.a oDIaáfhka o 

úp,H y;rla f,i bÈßm;a l< yelsh' th 4Cs  

f,i ye|skafõ' 

 



 

ta wkqj  4 Cs, 

 

 mdßfNda.sl wjYH;d yd jqjukd - Customer 

Needs and Wants 
 

 msßjeh    - Cost 
 

 myiqj     - Convenience 
 

 ikaksfõokh   - Communication 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

id¾:l wf,úlrKhla i|yd wf,úlrK 

ñY%h jeo.;a jk whqre 

 

 mdßfNda.sl jqjukd m%Yia; uÜgfuka bgq jk 

whqßka ksIamdÈ;hla fjf<| fmd<g bÈßm;a 

lsÍug yels ùfuka msßjegqu jeä lr .ekSug 

yels ùu' 

 

 ksIamdÈ;hg ;r.ldß;ajhg uqyqK Èh yels 

wdldrfhka ñ,la kshu lsÍfuka mdßfNda.slhd 

wdl¾IKh lr.; yels ùu' 

 

 úúO m%j¾Ok Wml%u Ndú; lrñka NdKav ñ, 

§ .ekSug fmd,Ujd .ekSug yels ùu' 

 

 mdßfNda.slhdg ksIamdÈ; jvd;a myiqfjka 

wdikak;u ia:dkfhka ñ, § .; yels jk fia 

tu ksIamdÈ; fnodyeÍu 

 

 iuia;hla f,ig wdh;kfha wruqKq bgq lr 

.ekSug wf,úlrK ñY%fha ish¨ úp,H WmldÍ 

fõ' 



 

 

 

 


