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1. 8&enCox - Product
2. 8@ - Price
3. S - Place
4. 5OLLOHE - Promotion
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88e0Eo»® - Product

" 5y 89008 - Product Differntiation

" DO - Quality

" 5@ - Design

" Foe®IENOB® - Features

" 3D - Brand

" PTEoT® - Package

" 50803 - Quantity

" FoPerns) oty eesen - After Sales Services
" DO - Warrranty

" 2pesEy OCE - Returns

SL@n#nc - Design




®&@ - Price

» @By @ - Listed Price

= 9CO0® - Discounts
RSOk - Allowances

" o®T® DIEE - Payment Period

" o®T® PO - Payment Methods

& eect - Credit Conditons

Saa / ee)cd® - Place

eRIHOe® @b® - Distribution Channels

" EROENE - Coverage

" ec® / 50D - Areas

" 9D® B@E - Channel mix

" OoN® / ORED - Inventory / Store
RSN HIONNE! - Transportation

O®EEE] - Intermediate




&3OB®E - Promotion

SN STONIE - Advertising

DQHN® gdbms - Sales Promotion

OW® ©ERRDN ) gicds - Public
Relations and Publicity

esICHOERD geda - Personal Selling

ey roPmO®E - Direct Maketing
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" 5edeg - People
» SFOBEB - Process

" o095 DOB® - Physical Evidence

v 0OBE ot38n eEDDOIMEB BTHI GEIIOTD &
7Ps e06) ®D ¢ & B ¥®E) HFeEDDODIEC
€ 80 ¢ 98 SOmda axnd 6@) ®D i O

SFODD GDIDORDD.




& agxd [ PS,

" 88086

0B FOGSD o YO DISHRD DO
OBFO EeH) eDee eNEO Edss DO OGO
e ecEs.

RO

PGB ] otind o] R OTH® LeH
e300eIBDE) e®d® Qe &G.

" E300@ /| eRe)HTO®

HEenCo@E O 000D O geed DO OISO L)
eDegE 6230 eRTIMTOOE.




" 5000®

HEeNCDE O» FrRRD CPO® QEDD ) IO
ORDEERNDODSO  B3FBeDCHE CHI 6EIT) O
eR» JndERaw &.

» 5636320

DeGBseond @) E, ¢HoEBE8 Den®
et3Dner] 0®8 & dewes ed.

» §000

et3OE B0 FO®S O» cRe»E® &G ©)
goIeEs oty e O» et3en.

" 593 OB

®REcHDIO HE FORD R & LTI etde)
333 SMDec 3030 ®) DB SLEIdi
BO®. FeEPDDON BBHB ®RNECHDOTEE CABTeBS T

DOES HDOD 6 LB & ®»SB. O3 4Cs
CE BTCHED.




8 axnd 4 Cs,

0B gO®sN o) O@xm) - Customer
Needs and Wants

8080 - Cost

Sleetd - Convenience

B3RS eHE - Communication
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